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2016 Auckland Migrant Entrepreneur Forum 

Connecting, Learning, Developing 
 

Date & Time:  Thursday, 25
th
 Aug 2016, 9:30 AM to 1:30 PM 

Venue: Soljans Estate Winery, 366 State Highway 16, Kumeu, Auckland 
 

 

 
 
 

                                                 

  
Agenda 

9:30 Sign-in, Morning Tea & Networking; 
Karakia by Peter Le Baige, Employment Coach of CNSST 

10:00 Opening Speech by Jenny Wang QSM, ED of CNSST 

10:05 Introduction of Chinese New Settlers Services Trust 

10:10 Overview of New Zealand Economy, Sharon Zºllner, Senior Econo-
mist, ANZ Bank 

10:40 The Health & Safety Act 2015 by Craig Garner Portfolio Manager, 
EMA 

11:10 Introduction of Whau Local Board Auckland Council by Ami Chand, 
Board Member of Whau Local Board 

11:15 Introduction of Auckland Tourism, Events & Economic Develop-
ment by John Carr, Business Advisor 

11:25 óMigrant Business Supportô by Gloria Gao, Social Services Manager 
of CNSST 

11:30 Break  
Solo - Imagine by Peter Le Baige, Employment Coach of CNSST 

11:35 
  

Open Floor Discussion:  Government and Non-Government Sup-
port for Migrant Businesses 
Panel members from Whau Local Board, Auckland Tourism Events & 
Economic Development (ATEED) , ACC, IRD, Ministry of Business 
Innovation and Employment (MBIE), Rosebank Business Association 

12:05 Certificate of Appreciation to Panel Speakers and Sponsors (Office of 
Ethnic Communities, Whau Local Board, ATEED, ANZ Bank) 

12:15 Lucky Draw and Closing Speech  

12:25 Evaluation and Group Photo  

12:30 Lunch and Networking 

1:30 Optional: Winery Tour and Tasting (Self-arranged at $9pp) 
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CNSST Auckland Migrant Entrepreneur Forum 2016  

2016 ᾥῌ ᴑҙ  
 
Preface 

 
Welcome to ñCNSST Auckland Migrant Entrepreneur Forum 2016ò!   
 
Chinese New Settlers Services Trust (CNSST) always plays an important role in bridging the 
migrant community to the wider communities including the Governmental departments, aca-
demic organisations and other businesses. Within this journal, you will find information on to-
dayôs guest speakers and information on CNSSTôs employment and enterprise services for 
employers and job seekers.  I believe such forum will bring attendees a step closer to the suc-
cess to create and run your businesses in New Zealand. 
 
I hope that you will offer your suggestions at the end of the dayôs activities via our evaluation 
forms on what topics you would be interested in to help us plan future talks and events.    
 
Nowadays, our society is moving from just doing the ñright thingò to doing the ñbright thing to 
bring our business success. So that ñConnecting, Learning, Developingò is the theme of this 
forum and I hope you will enjoy the chance to catch up with old friends, meet new ones and 
learn new things, as well as enjoying the hospitality of our hosts, Soljans Estate Winery. 
Please enjoy your day here! 
 
Finally I would like to take this opportunity to thank the Settling-In Fund of OEC, Whau Local 
Board, ATEED, ANZ Bank, Media Groups and all the participating businesses. Last but not the 
least, thanks to all CNSST staff and volunteers for their tirelessness hard work, without whom 
the forum would not be running smoothly and successfully.  
 
Jenny WANG QSM 
Executive Director  
 
 
About Whau Migrant Business Support Programme (WMBS): 
 
This Forum is part of the WMBS programme. In recognition of 42% migrant population and 
48% of businesses owned by migrants in the Whau Local Board area, Chinese New Settlers 
Services Trust (CNSST), funded by Whau Local Board and ATEED, launched the Whau Mi-
grant Business Support Project (WMBS) in late June 2016.  The purpose of this project is to 
engage with the migrant business community in the Whau in order to build trust, understand 
their issues and to work with mainstream agencies to help meet their needs.  The aim is to im-
prove service delivery and ensure the Whau Local Board area is seen as a supportive area for 
migrant businesses to establish and grow.  
The project included two stages of initial engagement/door to door research followed by a net-
working event ï the Auckland Migrant Entrepreneur Forum 2016.  
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About CNSST Employment & Enterprise Service 
 
For the past 15 years CNSST has been a consistent and invaluable 
community employment resource for local employers and local job 
seekers.  As our primary job placement services are funded by the NZ 
government, CNSST continues to deliver employment services Free of 
Charge to both employers and jobseekers. 
 
The growing migrant segment of the New Zealand population is one of 
local employersô largest and fastest growing niche markets for a varie-
ty of services and products.  To cater to this marketôs special needs, 
local employers and businesses need staff who are conversant with 
the cultures and languages within this group, and who know how to 
approach it.  Employers welcome employees in particular who are bi-
lingual and, ideally, ôbiculturalô as well.  With its settlement and educa-
tion services as well, CNSST is well poised to offer such employees to 
both migrant and local employers drawn from its job seeker network.  
In particular, the growing importance of Asia to New Zealand exporters 
also ensures an ever increasing demand for staff with an Asian back-
ground. 
 
As a bridge between businesses and job seekers, CNSST helps 
jobseekers to choose the best jobs suiting their skills and experience, 
and employers to find the best candidates available.   
 
For more information, please email us at employment@cnsst.org.nz or 
call us on +64 9 5701188.  

Chinese New Settlers Services Trust 

Employment & Enterprise Service 

mailto:employment@cnsst.org.nz
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Founder & Executive Director of CNSST:  
 
Jenny (Lingjuan) WANG, QSM, MEd, BSc & DipSW  
 
Came to NZ with her family from in November 1994. Her career in China 
includes a number of years as a high school teacher, university lecturer 
and government officer.  
 
Jenny founded the Chinese New Settlers Services Trust (CNSST) in 1998 
in her home garage and has been its Executive Director for 18 years. In 
this period, the organization has grown from zero to a medium sized NGO/ 
social enterprise. CNSST provides social services, education and social 
housing to local Asian communities including Chinese, Korean & Japanese 

etc, as well as generic population.   
 
Jenny also actively engaged with diverse sectors as a representative for the Ethnic community, 
eg. a member of Commissionerôs Ethnic Focus Forum  for NZ Police Commissioner,  a member of 
the Asian Advisory Board for NZ Police Akl district.  
 

Jenny received the Queenôs Service Medal̂QSM̃ in 2008 and the Kiwi Bank local hero awards 
2016 for recognizing the great contribution made to local migrant community in NZ.  

About CNSST:  
 
Chinese New Settlers Services Trust (CNSST), as a registered charitable trust from 
1998, offers culturally and linguistically appropriate social services, education and so-
cial housing to Asian and the wider community in New Zealand. For the initial 3 years, 
CNSST operated at Jennyôs home garage without any external funding. Now the or-
ganization has developed to a medium-size NGO serving more than 15,000 local 
Asian migrants per annum by a professional and cohesive team including 38 paid 
staff, 100+ contracted tutors or counsellors, and over 50 long-term volunteers.  
 
CNSST provides wraparound services to local communities by its 7 teams:  

¶ Social work & counselling team, annually serving over 249 individuals and families and running com  
       munity parenting programmes for over 500 local young parents; 

¶ Employment & enterprise team, annually serving over 717 job seekers with over 427 successful job  
      placements; 

¶ Education & settlement team, annually serving over 500 new comers with settlement support and  
      running some cultural events with over 10,000 public involved annually.  

¶ Korean community services team, annually serving over 200 Korean families; 

¶ CNSST Cultural Learning Centre, running cultural & holiday programmes for local youths with weekly  
      educating over 1500 young students.  

¶ CNSST Education Institute (NZQA Approved MoE No. 7158), provides tertiary education to  
       international and domestic adult students with NZQA accredited English, computer, Chinese, English  
       for Migrants, IELTS and Social work courses, MYOB training programme as well. International stu     
       dents are well supported by CNSST wrap-around social services. 
¶ Social housing team,  CNSST is building affordable social housing for Asian seniors in the Panmure 
business centre with the support from government. Wrap-around services to support the wellbeing of 
the all the residents will be provided with culturally and linguistically appropriateness. 

 
As a professional service provider, CNSST has been approved and certified as below: 
In 2002:   Approved by CYFNZ as a service provider to the local migrant communities; 
In 2010:   Approved by New Zealand Institute of Charted Accounts as an ATE; 
In May 2013:  Approved by NZQA as a PTE. 
In July 2013:  Approved by MBIE as a social housing provider. 

Year 2016 is CNSSTôs 18th anniversary. In the Long term, CNSST aims to be developed as an Asian com-
munity hub to provide services to the local Asian minority communities in a holistic approach, as well as to 
develop it to be a successful social enterprise.  
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Keynote Speaker: Sharon Zºllner 
 

Title: Senior Economist, ANZ Bank 
 

Website: www.anz.co.nz  
 
 
 
About Sharon:  
 
 
Sharon joined the ANZ economics team in October 2010. 
She started her career in the Reserve Bank of New Zealand 
in 1998. She also worked at the central bank of Norway for 
two years, before moving to the NZ private sector. Sharon 
holds a Master of Commerce from the University of Canter-
bury, and works part-time around her two young sons. 

About ANZ New Zealand: 
 
In one way or another, ANZ New Zealand touches the lives of almost every New Zealander. 
Through some of New Zealand's best known financial brands, including ANZ, OnePath, ANZ 
Investments, UDC Finance, Bonus Bonds and ANZ Securities, we enjoy remarkable scale, 
diversity, resources and influence. We also have global reach as a member of the ANZ group 
of companies. 
ANZ is currently one of New Zealand's largest companies based on profit and assets. With 
that scale comes responsibility, and we take that responsibility seriously. 
From individuals and families, to the farms and small businesses that are the lifeblood of our 
economy, to our largest institutions and corporations, we play a key part in helping New Zea-
landers achieve their financial aspirations. 
 
Our breadth and diversity is reflected in our people. We employ around 9,000 people through-
out New Zealand. They come from a wide range of backgrounds, skills and specialisations 
and we value the richness that diversity brings to our business. 
 
We offer unparalleled career opportunities within our different brands or as part of our central 
services, which includes IT, Risk Management and Marketing Strategy. 
 
We take our commitment to corporate responsibility very seriously. We believe applying sus-
tainable business practices will help us deliver better outcomes for our customers, our staff, 
the environment and the communities in which we live and work. Through initiatives such as 
our volunteering programme and our Staff Foundation, we take pride in making a major con-
tribution to the communities we serve. 
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THE NEW ZEALAND ECONOMY  

NEW ZEALAND GDP AND EXPORTS 

Primary products are a relatively small part of GDP but a large proportion of exports.

GDP compositionComposition of NZ exports

Sources: Statistics NZ, ANZ Source:  Statistics NZ

THE 

NEW ZEALAND 

ECONOMY

Sharon Zollner, Senior Economist

August 2016

Public
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NEW ZEALAND TRADE

New Zealandôs goods terms of trade peaked in June 
2014

Australia and China are NZôs largest merchandise 
export markets

Exports to the US are 12% of total merchandise 
exports

Around 60% of merchandise exports are to Asian 
region, including Australia

NZ terms of trade

Merchandise exports by country

Sources: Statistics NZ, ANZ

Sources: Statistics NZ, ANZ

NZD/USD and NZD dairy prices

Source: GlobalDairyTrade, ANZ
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NEW ZEALAND FINANCIAL MARKETES

The NZD is heavily traded, far in excess of trade 
requirements

It has been in a range 0.38 -0.84 against the USD 
in the past 20 years

NZ interest rates have been historically high due 
to a paucity of national savings and a significant 
risk premium

However, global monetary policy and low inflation 
have now driven rates to historic lows

90 - day rate vs TWI

Source: ANZ, Bloomberg

Daily spot trading as % of GDP

Source: RBNZ
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NEW ZEALAND GOVERNMENT AND HOUSEHOLD DEBT

Net government debt is projected to peak under 
26% of GDP in 2016/17

Gross public debt to GDP is low relative to most 
countries

NZôs sovereign credit rating outlook remains 
óstableô from S&P, Moodyôs and Fitch

However, household debt to income is now above 
2009 levels and rising, due to a housing boom. 
The RBNZ is concerned that household sector is 
vulnerable to increased interest rates or an 
economic downturn

NZD debt securities held offshore

Source: ANZ, G10 central banks, Bloomberg

NZ household debt (as % income)

Source: RBNZ
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Given low interest rates elsewhere, NZ 
government debt is increasingly popular 
offshore, which is supporting the NZD

NZ Sovereign Credit ratings 
(Domestic/Foreign Currency/Outlook)

Standard and Poor's AA+/AA/Stable

Moodyôs Investor ServicesAaa/Aaa/Stable

Fitch Ratings AA+/AA/Stable

CURRENT ECONOMIC PERFORMANCE

The economy is broadly performing well.

STRONG: Housing, construction, tourism

WEAK: Dairy and related businesses

DOING OKAY: Non -dairy agriculture, retail
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Source: ANZ, Roy Morgan

HAPPY DAYS ARE HERE AGAINé TO A POINT
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SOLID EMPLOYMENT GROWTH
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VERY STRONG NET MIGRATION

Source: ANZ, Statistics NZ

THE CHRISTCHURCH EARTHQUAKE REBUILD HAS PEAKED, 
BUT BUILDING ELSEWHERE IS BOOMING, AS IS TOURISM

CANTERBURY ECONOMIC ACTIVITY

Source: Statistics NZ, ANZ Research 

TOURISM SPENDING
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MONETARY POLICY ïCUTTING, BUT WEôRE SCEPTICAL

CAPACITY UTILISATION AND CPI INFLATION

Source: ANZ, QSBO, Statistics NZ
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ALL UPé

ÅThe NZ economy is putting in a solid performance, led by 
non -dairy agriculture, construction, services and tourism.

ÅHousing markets around the country have taken off. This 
has the potential to end badly. LVR restrictions will provide 
some respite but low interest rates and strong migration 
are working their magic.

ÅMore OCR cuts likely, but weôre uneasy about the prospect.

ÅGlobal financial and political risks are elevated and New 
Zealandôs new- found status as a safe haven may not 
survive global turmoil, should that eventuate.
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IMPORTANT NOTICE

11

The distribution of this document or streaming of this video broadcast (as applicable, ñpublicationò) may be restricted by law i n certain jurisdictions. Persons who receive this 

publication must inform themselves about and observe all relevant restrictions.

1.  Disclaimer for all jurisdictions, where content is authored by ANZ Research:

Except if otherwise specified in section 2 below, this publication is issued and distributed in your country/region by Austra lia and New Zealand Banking Group Limited (ABN 
11 005 357 522) (ñANZò), on the basis that it is only for the information of the specified recipient or permitted user of therelevant website (collectively, ñrecipientò). This 

publication may not be reproduced, distributed or published by any recipient for any purpose. It is general information and h as been prepared without taking into account the 
objectives, financial situation or needs of any person. Nothing in this publication is intended to be an offer to sell, or a sol icitation of an offer to buy, any product, instrument 

or investment, to effect any transaction or to conclude any legal act of any kind. If, despite the foregoing, any services or pr oducts referred to in this publication are deemed 
to be offered in the jurisdiction in which this publication is received or accessed, no such service or product is intended f or nor available to persons resident in that 

jurisdiction if it would be contradictory to local law or regulation. Such local laws, regulations and other limitations alwa ys apply with non -exclusive jurisdiction of local courts. 
Before making an investment decision, recipients should seek independent financial, legal, tax and other relevant advice havi ng regard to their particular circumstances. 

The views and recommendations expressed in this publication are the authorôs. They are based on information known by the author and on sources which the author 
believes to be reliable, but may involve material elements of subjective judgement and analysis. Unless specifically stated o the rwise: they are current on the date of this 

publication and are subject to change without notice; and, all price information is indicative only. Any of the views and rec omm endations which comprise estimates, forecasts 
or other projections, are subject to significant uncertainties and contingencies that cannot reasonably be anticipated. On th is basis, such views and recommendations may 

not always be achieved or prove to be correct. Indications of past performance in this publication will not necessarily be re pea ted in the future. No representation is being 
made that any investment will or is likely to achieve profits or losses similar to those achieved in the past, or that signif icant losses will be avoided. Additionally, this 

publication may contain óforward looking statementsô. Actual events or results or actual performance may differ materially from those reflected or contemplated in such 
forward looking statements. All investments entail a risk and may result in both profits and losses. Foreign currency rates o f e xchange may adversely affect the value, price 

or income of any products or services described in this publication. The products and services described in this publication are not suitable for all investors, and transacting in 
these products or services may be considered risky. ANZ and its related bodies corporate and affiliates, and the officers, em plo yees, contractors and agents of each of them 

(including the author) (ñAffiliatesò), do not make any representation as to the accuracy, completeness or currency of the views or recommendations expressed in this 
publication. Neither ANZ nor its Affiliates accept any responsibility to inform you of any matter that subsequently comes to the ir notice, which may affect the accuracy, 

completeness or currency of the information in this publication.

Except as required by law, and only to the extent so required: neither ANZ nor its Affiliates warrant or guarantee the perfor man ce of any of the products or services 
described in this publication or any return on any associated investment; and, ANZ and its Affiliates expressly disclaim any res ponsibility and shall not be liable for any loss, 

damage, claim, liability, proceedings, cost or expense (ñLiabilityò) arising directly or indirectly and whether in tort (includi ng negligence), contract, equity or otherwise out of 
or in connection with this publication. 

If this publication has been distributed by electronic transmission, such as e -mail, then such transmission cannot be guaranteed to be secure or error - free as information 
could be intercepted, corrupted, lost, destroyed, arrive late or incomplete, or contain viruses. ANZ and its Affiliates do no t a ccept any Liability as a result of electronic 

transmission of this publication.

ANZ and its Affiliates may have an interest in the subject matter of this publication as follows: 

They may receive fees from customers for dealing in the products or services described in this publication, and their staff a nd introducers of business may share in such fees 

or receive a bonus that may be influenced by total sales.

They or their customers may have or have had interests or long or short positions in the products or services described in th is publication, and may at any time make 

purchases and/or sales in them as principal or agent.

They may act or have acted as market -maker in products described in this publication. 

ANZ and its Affiliates may rely on information barriers and other arrangements to control the flow of information contained i n o ne or more business areas within ANZ or 
within its Affiliates into other business areas of ANZ or of its Affiliates. 

Please contact your ANZ point of contact with any questions about this publication including for further information on these di sclosures of interest.

IMPORTANT NOTICE

2.   Country/region specific information:

Australia. This publication is distributed in Australia by ANZ. ANZ holds an Australian Financial Services licence no. 234527. A copy of ANZ's Financial Services Guide is 
available at http://www.anz.com/documents/AU/aboutANZ/FinancialServicesGuide.pdf and is available upon request from your ANZ poi nt of contact. If trading strategies or 

recommendations are included in this publication, they are solely for the information of ówholesale clientsô (as defined in sect ion 761G of the Corporations Act 2001 Cth). 
Persons who receive this publication must inform themselves about and observe all relevant restrictions.

Brazil. This publication is distributed in Brazil by ANZ on a cross border basis and only following request by the recipient. No secu ri ties are being offered or sold in Brazil 
under this publication, and no securities have been and will not be registered with the Securities Commission - CVM.

Brunei. Japan. Kuwait. Malaysia. Switzerland. Taiwan. This publication is distributed in each of Brunei, Japan, Kuwait, Malaysia, Switzerland and Taiwan by ANZ on a 

cross -border basis.

European Economic Area (ñEEAò): United Kingdom.ANZ in the United Kingdom is authorised by the Prudential Regulation Authority (ñPRAò). Subject to regulation by 

the Financial Conduct Authority (ñFCAò) and limited regulation by the PRA. Details about the extent of our regulation by the PRA are available from us on request.This 
publication is distributed in the United Kingdom by ANZ solely for the information of persons who would come within the FCAdefinition of ñeligible counterpartyò or 

ñprofessional clientò. It is not intended for and must not be distributed to any person who would come within the FCA definition of ñretail clientò. Nothing here excludes or 
restricts any duty or liability to a customer which ANZ may have under the UK Financial Services and Markets Act 2000 or unde r t he regulatory system as defined in the 

Rules of the PRA and the FCA. Germany. This publication is distributed in Germany by the Frankfurt Branch of ANZ solely for the information of its client s. Other  EEA
countries. This publication is distributed in the EEAby ANZ Bank (Europe) Limited (ñANZBELò) which is authorised by the PRA and regulated by the FCA and the PRA in the 

United Kingdom, to persons who would come within the FCAdefinition of ñeligible counterpartyò or ñprofessional clientò in other countries in the EEA. This publication is 
distributed in those countries solely for the information of such persons upon their request. It is not intended for, and mus t n ot be distributed to, any person in those 

countries who would come within the FCA definition of ñretail clientò.

Fiji. For Fiji regulatory purposes, this publication and any views and recommendations are not to be deemed as investment advice. F ij i investors must seek licensed 

professional advice should they wish to make any investment in relation to this publication.

Hong Kong. This publication is distributed in Hong Kong by the Hong Kong branch of ANZ, which is registered at the Hong Kong Monetary Au th ority to conduct Type 1 
(dealing in securities), Type 4 (advising on securities) and Type 6 (advising on corporate finance) regulated activities.  Th e contents of this publication have not been 

reviewed by any regulatory authority in Hong Kong. If in doubt about the contents of this publication, you should obtain inde pen dent professional advice.

India. This publication is distributed in India by ANZ on a cross -border basis. If this publication is received in India, only you (th e specified recipient) may print it provided 

that before doing so, you specify on it your name and place of printing. Further copying or duplication of this publication i s s trictly prohibited.

New Zealand. This publication is distributed in New Zealand by ANZ Bank New Zealand Limited. This publication is intended to be of a gener al nature, does not take into 

account your financial situation or goals, and is not a personalised adviser service under the Financial Advisers Act 2008.

Oman. This publication has been prepared by ANZ. ANZ neither has a registered business presence nor a representative office in Oman and does not undertake banking 
business or provide financial services in Oman. Consequently ANZ is not regulated by either the Central Bank of Oman or Omanôs Capital Market Authority. The information 

contained in this publication is for discussion purposes only and neither constitutes an offer of securities in Oman as conte mpl ated by the Commercial Companies Law of 
Oman (Royal Decree 4/74) or the Capital Market Law of Oman (Royal Decree 80/98), nor does it constitute an offer to sell, or the solicitation of any offer to buy non -Omani 

securities in Oman as contemplated by Article 139 of the Executive Regulations to the Capital Market Law (issued vide CMA Dec isi on 1/2009). ANZ does not solicit business 
in Oman and the only circumstances in which ANZ sends information or material describing financial products or financial serv ices to recipients in Oman, is where such 

information or material has been requested from ANZ and by receiving this publication, the person or entity to whom it has be en dispatched by ANZ understands, 
acknowledges and agrees that this publication has not been approved by the CBO, the CMA or any other regulatory body or authority in Oman. ANZ does not market, offer, 

sell or distribute any financial or investment products or services in Oman and no subscription to any securities, products o r f inancial services may or will be consummated 
within Oman. Nothing contained in this publication is intended to constitute Omani investment, legal, tax, accounting or othe r p rofessional advice. 

Peopleôs Republic of China.If and when the material accompanying this publication does not only relate to the products and/or services of Australia and New Zealand 
Bank (China) Company Limited (ñANZ Chinaò), it is noted that: This publication is distributed by ANZ or an affiliate. No action has been taken by ANZ or any affiliate which 

would permit a public offering of any products or services of such an entity or distribution or re -distribution of this publicat ion in the Peopleôs Republic of China (ñPRCò). 
Accordingly, the products and services of such entities are not being offered or sold within the PRC by means of this publication or any other method. This publication may 

not be distributed, re -distributed or published in the PRC, except under circumstances that will result in compliance with any applicable laws and regulations. If and when the 
material accompanying this publication relates to the products and/or services of ANZ China only, it is noted that: This publ ica tion is distributed by ANZ China in the Mainland 

of the PRC.
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Keynote Speaker: Craig Garner  
 
Representing:  Employers' & Manufacturers' Association (EMA)  
 

Title: Trainers ̀ Portfolio Managers (Health & Safety courses and events) 

 
Email: craig.garner@ema.co.nz 
 

Crag Garner Short Bio: 
 
Craig is Portfolio Manager for EMA Learningôs Health and Safety courses and events. 
Craig is also  EMAôs representative Business Assessor for NZTEôs Business Capability Devel-
opment Programme and Voucher Scheme. 
 

About EMA: 
 
The EMA strives to champion New Zealand business and help members succeed.  

 
The EMA provides its members with employment relations advice from industry specialists, a 
business school with over 100 courses and a wide variety of conferences and events to help 
businesses grow. In addition the EMA advocates on behalf of its members to bring change in 
contentious areas such as RMA reform, Employment Law, and infrastructure development. 
 

EMA is a founding member of BusinessNZ, New Zealand's largest business advocacy body, 

committed to championing a production, export-oriented, competitive business environment in 

which enterprise can thrive. 

 
Membership is drawn from four regional business organizations: EMA | Employers' & Manufac-
turers' Association (Northern), Business Central,  CECC | Canterbury Employers' Chamber of 
Commerce, OSEA | Otago Southland Employers' Association - which offer services and sup-
port to over 14,500 members companies. 
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The Health and Safety at 

Work Act (2015).

Due Diligence

Å Essential health and safety concepts and their 

meanings in relation to due diligence.

Å The key health and safety duties of the Health 

and Safety at Work Act.

Å The core elements of a health and safety system.

Å How leadership can improve safety culture and 

performance.

Å Developing a plan to meet your due diligence 

duties.

What we will discuss today

Å 75 deaths per year

Å 200,000injury claims

Å 600-900work-related disease

Å 17,000-20,000 new cases p.a.

Å 2,500-5,500severe disease cases

Å $3.5 billion cost to NZ each year

What's going wrong

The governance of an organisation is a framework of 
interlocking values, principles and practices. Through 
this framework boards of directors exercise governing 
authority and make decisions in order to achieve the 
ƻǊƎŀƴƛǎŀǘƛƻƴΩǎ ǇǳǊǇƻǎŜ and goals. They also ensure that 
the organisation operates with high standards of ethical 
behaviour, abiding by all laws and regulations.

Source: Good Governance Practices Guideline for Managing Health and Safety Risks (MBIE)

Good Governance

Background to Due Diligence Duties

Due diligence is:

Å A proactive duty.

Å Part of being in a 
leadership role.

Å A criminal procedure if 
you fail to act.

What is a PCBU

The Health and Safety at Work Act 
(2015) 
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Who is a Worker Who is an Officer

How These Duties Relate? PCBU Primary Duty of Care

PCBU Overlapping Duties


